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DVV International

DVV International — the brand

Vhs;q

Introduction

DVV International

As the leading professional organisation in the field
of adult education and development cooperation,
DVV International promotes the development

of sustainable education systems in more than

35 international locations. As part of Deutscher
Volkshochschul-Verband e.V. (DVV), the German
Adult Education Association, the Institute derives
its identity from the approximately 930 education
centres (Volkshochschulen—VHS) in Germany.

Up to now, local and regional adult education centres
in Germany sometimes had very different brand
images. Along with the VHS, their state associations
and the DVV, DVV International initiated the first
joint brand strategy of the largest German further
education brand. The new logo shows the common

April 2014

German abbreviation “vhs”, which literally translated
stands for “folk high school”, with emotional colours
related to a meeting place for education, vibrancy
and diversity.

The logo symbolically reflects the basic beliefs of
Adult Education centres, that thought is given to the
encounter between people of every background,
education, gender and age, and to the many offers
and venues for further education. The new logo of
the adult education centres was adopted by DVV
International and supplemented by the successful
worldwide launch of the name “DVV International”.
For the first time, DVV International has a claim:

Education for Everyone. Worldwide. Lifelong.

DVV International is launching its new corporate
design — based on the overall image of the VHS
and the DVV — in order to strengthen the link to

the common brand.

Only the colours of the brand are different, specifically:
While in the corporate design of the adult education
centres and the DVV the primary colours red, yellow
and blue of the logo dominate, the design and the
layouts of DVV International are in the colours yellow,
light blue and grey. The contact points of the logo
are represented by circular shapes that complement
each other and overlap. The new corporate design
will be implemented in all countries to communicate,
in particular, the partnership network idea of

DVV International.
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DVV International The logo

Versions

The logo
Versions

vhs. vhs®®

DVYV International DVYV International

The DVV International logo is used in three different
versions. There is a positive, a negative and a grayscale
version. The individual logos are available as data files
and may not be altered.

DVYV International
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DVV International

The logo
Utilisation

Word mark Figurative mark

VhS~.,-

DVV International

100% = 100mm

The logo of the DVV International is composed of three
parts: the word mark “vhs” and the figurative mark with
the circular shapes or circles, plus the name DVV
International.

The size of the logo used depends on its location and
purpose and can be scaled accordingly. The original size
of the logo corresponds to a width of 100 mm at 100%.

The logo is always used as a whole in the combination of
word mark, figurative mark and name. A separation or a
single use of only the word mark or the figurative mark is
not foreseen.

April 2014

5%

VhS':.o

DVYV International

VhS':.o

DVV International

50%

25%

\IthﬂLp

DVV International

The logo
Utilisation

A separation or a single

use of only the word mark
or the figurative mark is not
foreseen.



DVV International

The logo

Design and construction of the protection zone

l

vhs %

DVYV International

The logo

Design and construction of the
protection zone

The help line passes through the
centre of the blue circles.

L

100% = 100mm

The protection zone of the logo is an invisible area
extending in a fixed size around a logo. No “foreign”
elements may be positioned inside this zone.

The structure of the protection zone is derived from the

letter “v”. The logo is available as a data file with a
predetermined protection zone and must not be altered.

April 2014

national

No items are allowed within
the protection zone.



DVV International The logo
Vertical position

The logo
Vertical position

@

VhS'-..p

DVYV International DVYV International

The vertical position of our name DVV International is

the standard, normal use. Vhs?.' vh s..'“.

Typography and Colour coding: DVV International DVYV International

vhs®®

The font used for our name DVV International is Arial.
The colour of the font matches the colour “vhs blue” in
100%. In the negative display on dark backgrounds, the
colour to be used is white.

DVYV International
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DVV International The logo

Localisation of the Claim

The logo
Localisation of the Claim

Vhs?‘L VhS':.o

DVYV International

_ _ Education for Everyone. Worldwide.
x_ Education for Everyone. Worldwide. Lifelong.
Lifelong.

The claim starts in the first line underneath the
protection zone of the logo. The first letter of the claim
is left-justified with the first letter of DVV International.
The font used is Arial, regular.

The claim is always arranged in two lines. The second
line starts with the word Lifelong. The claim does not
use quotation marks. There is a full stop after each
statement. The word Everyone starts with a capital letter.
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DVV International

The logo
Localisation Cobranding

vhs’..

VV Internationa

. Asia South Pacific Association
. for Basic and Adult Education

Learning Beyond Boundarics

If the DVV International is to be displayed with another
partner as a joint logo, the logo of the partner starts in
the first line underneath the protection zone of the logo.
The first letter or edge of the partner logo is left-justified
with the first letter of DVV International. Please only use
the standard logo (vertical version) for Cobranding.

April 2014

vhs’.

DVYV International

. Asia South Pacific Association
. for Basic and Adult Education

Learning Beyond Boundaries

The logo
Localisation Cobranding

10



DVV International The logo

Horizontal position

The logo
Horizontal position

vhs.

'. ’
DVV International Vhs.“ DVV International

'.. '.;
Vhs." DVV International Vhs... DVV International

As an exception, the horizontal position of the name
DVV International is possible. Please use the horizontal
version only if it is impossible to implement the standard
vertical version of the logo (e.g. on pens or other
advertising materials).

'.
Vhs \' DVV International

Typography and Colour coding:

The font used for our name DVV International is Arial.
The colour of the font matches the colour “vhs blue” in
100%. In the negative display on dark backgrounds, the
colour to be used is white.

April 2014 11



DVV International The logo

Localisation Colour

The logo
Localisation Colour

‘. .
vhSw

DVYV Internationa 100% CMYK  100]75]10]50

RGB 040190

@
P ' DVYV International
100% Background colour 100%
L]

CMYK 75]25|0]0
RGB 0160 | 230

DVV International

In the negative version, the lettering is
white and the primary background colour
is DVV International Background 100%.

April 2014 12



DVV International The logo
Notes on file formats

for the logo
The logo
Notes on file formats
for the logo
Model or structure of file format
vhs-dvv_int_logo_colour_version_position_supplement.fileformat
Name Colour Version Position File format
4C = Four-Colour printing pos = positive ver = vertical .eps = Encapsulated PostScript
GR = Grayscale neg = negative hor = horizontal .png = Portable Network Graphics
RGB = Colour ver = vertical .pdf = Portable Document Format
hor = horizontal .dot = Word Document
DTP/Print Internet
4C Four-Colour printing GR Grayscale RGB Colour
File Name vhs-dvv_int_logo_4C_pos_hor.eps vhs-dvv_int_logo_GR_hor.eps vhs-dvv_int_logo_RGB_neg_hor.png
vhs-dvv_int_logo_4C_pos_ver.eps vhs-dvv_int_logo_GR_ver.eps vhs-dvv_int_logo_RGB_neg_ver.png

vhs-dvv_int_logo_RGB_pos_hor.png
vhs-dvv_int_logo_RGB_pos_ver.png

Size of the logo drawing: 100 mm width
The width of the logogramm in millimetres corresponds to the threshold size in percent.

Office applications

RGB Colour GR Grayscale
File Name vhs-dvv_int_logo_RGB_neg_hor.png vhs-dvv_int_logo_GR_pos_hor.png
vhs-dvv_int_logo_RGB_neg_ver.png vhs-dvv_int_logo_GR_pos_ver.png

vhs-dvv_int_logo_RGB_pos_hor.png
vhs-dvv_int_logo_RGB_pos_ver.png

April 2014 13
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DVV International Colours

Colours

DVV International DVV International DVV International

Background Light Blue Black

DVVI Background A DVVI Yellow A DVVI Light Blue DVVI Black
CMYK 75125]|0]|0 CMYK 0[130]95]|0 CMYK 601000 CMYK 0]0]0]100
RGB 0] 160 | 230 RGB 250|185 15 RGB 100|185 230 RGB 0|00
0,
B DVVI Yellow B DVV Light Blue 20%
CMYK 0|45]|100] 10 CMYK 80[35|0]|0
RGB 225]145|0 RGB 151135200
10% 5%

The primary colours of DVV International are Blue,
Yellow and Grey. For the setting of colour accents,
secondary colours will be added. The design works with
circular shapes when designing their applications. These
“touch” in some places. Accordingly, for every colour (A)
there is another “shadow colour” (B). The corresponding
colour values can be taken from the adjacent table.

April 2014 15
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DVV International

Font
The house-font Arial (Helvetica)

Fundamentally

Whether in publications or on the commercial documents
— when communicating internally and externally, the font
plays an important role. With it, the sender is recognised
immediately through any written information. A distinc-
tive house-font is therefore a key component of image.

The house-font
The house-font for all DVV International media for
headlines and body copy (online and offline) is Arial.

In general, Arial is available as an MS Office font.

Substitute font Helvetica

Helvetica is a lincensed typeface for which a license
must be purchased. If the license is not there, the font
must not be used. Since Helvetica is similar in appea-
rance to Arial, you can use Helvetica as an exception.

Please note that the colour, font an logo settings are
preset in the corresponding master documents and
must be accordingly taken into account for the
design.

April 2014

Example Arial

Example of DIN A4 formats:

S - Consultation text ...

This is a blind text. An ihm kann man sehen, ob alle Buchstaben da sind und wie sie aussehen. Manchmal
benutzt man Worte wie Hamburgefonts, Rafgenduks oder Handgloves, um Schriften zu testen. Manchmal
Satze, die alle Buchstaben des Alphabets enthalten — man nennt diese Satze »Pangrams«. Sehr bekannt
ist dieser: The quick brown fox jumps over the lazy old dog. Oft werden in Typoblindtexte auch fremdspra-
chige Satzteile eingebaut.

M — Running text ...

This is a blind text. An ihm kann man sehen, ob alle Buchstaben da sind und wie sie
aussehen. Manchmal benutzt man Worte wie Hamburgefonts, Rafgenduks oder
Handgloves, um Schriften zu testen. Manchmal Satze, die alle Buchstaben des
Alphabets enthalten — man nennt diese Satze »Pangrams«. Sehr bekannt ist dieser:

L — Headlines and Sub-heads...

This is a blind text. An ihm kann man sehen, ob
alle Buchstaben da sind und wie sie aus

XL — Special wards, titles, ...

This is a blind text. Da kann man
sehen, ob alle Buchstaben da sind

Font
The house-font Arial (Helvetica)

17
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Design principle for circles



DVV International Key Visual

Overview and utilisation
possibilities

Key Visual
Overview and utilisation possibilities

100%

85%

70%

55%

\ 40%
AN W
INARRE

10%

' B
VhSk.”
DVV International

The circles are scaled by
percentage

Room 02

Program

Training 2014

Room 03 Room 04

1) Description 2) Denotation 3) Variable element
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DVV International Key Visual

Design principle for
the contact points

Key Visual
Design principle for the contact points

1. From the centre of the circle out, new, larger 2. A large circle serves as a “guideline”. On its edge, 3. The Key Visual thus generated is free
circles can be generated in 15% increments. the respective circle centres of different sizes of to rotate around its own centre.
new circles can be placed.

April 2014 20
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DVV International Design examples

Letterhead and following page,
colour

Design examples
Letterhead and following pages, colour

First page Following page

Examples of the letterhead
are available as templates.

For letters, only the pages
provided are allowed to be
used. In the templates,
paragraph styles for the
different text areas have
already been created.

Please note that the
colour, font and logo
settings are preset in the
corresponding master
documents and must
accordingly be taken
into account for the
design.

April 2014

[ Institut fr Internationale Zusammenarbeit des [ &
v s '... Deutschen Volkshochschul-Verbandes e.V. v s '.‘.

Obere Wilhelmstral3e 32

DVV International 53225 Bonn

Germany
Education for Everyone. Worldwide. Tel.: +49 (0) 228 97569-0
Lifelong. Fax: +49 (0) 228 97569-55

info@dvv-international.de

www.dvv-international.de
DVV International « Obere WilhelmstraRe 32 « D-53225 Bonn

Frau/Herr Mustermann Max Mustermann
Musterstrae 12 ?;t:e‘::ggm?g;:t:;gﬁgm
Blindtext mustermann@dvv-international.de
Blindtext

Blindtext

12345 Musterstadt Musterstadt, 21.06.2014

Wichtige Informationen zur Gestaltung der Geschaftsausstattung
Sehr geehrte Damen und Herren,

QOdipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus o0 samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, ¢ platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulleni-
enmo idebis anda di tioribuscid quos es erum re perspel molum voluptamencaaceperferum
que corit odi nonsed qui bearunt arionestisci acidit imagnat enditiunt niscia se pa voluptat
voluptur?

Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum
sin repratas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint
optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem
aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?

Mit freundlichen GriiRen

Max Mustermann

Deutsche Bank AG BIC DEUTDEDK380 USt-IdNr.
BLZ 380 700 59 IBAN DE78 3807 0059 0025 1595 00 DE122276373
Konto 025 159 500

DVV International

Education for Everyone. Worldwide.
Lifelong.

Odipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus 0 samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, c platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulleni-
enmo idebis anda di tioribuscid quos es erum re perspel molum voluptamencaaceperferum
que corit odi nonsed qui bearunt arionestisci acidit imagnat enditiunt niscia se pa voluptat
voluptur? Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum sin repra-
tas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint optae nim
nobitibus optae nim nobitibus o samu

Odipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus 0 samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, ¢ platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulle-
nienmo idebis anda di tioribuscid quos sin repratas sam quaspe moste quuntio samusa et
eicatem aritaes Rat as mi, venimint optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem
aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?
Odipienda qui te eos serum doluptam velest exberro il maxieidi tioribuscid quos es erum
re perspel molum voluptamencaaceperferum que corit odi nonsed qui bearunt arionestisci
acidit imagnat enditiunt niscia se pa voluptat voluptur?

Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum
sin repratas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint
optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem

aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?

Mit freundlichen GriiBen

Max Mustermann
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DVV International Design examples

Letterhead and following page,
black and white

Design examples
Letterhead and following page, black and white

First page Following page

Examples of the letterhead
are available as templates.

For letters, only the pages
provided are allowed to be
used. In the templates,
paragraph styles for the
different text areas have
already been created.

Please note that the
colour, font and logo
settings are preset in the
corresponding master
documents and must
accordingly be taken
into account for the
design.

April 2014

[ o) Institut fir Internationale Zusammenarbeit des
v s ."f Deutschen Volkshochschul-Verbandes e.V.

Obere Wilhelmstral3e 32

DVV International 53225 Bonn

Germany
Education for Everyone. Worldwide. Tel.: +49 (0) 228 97569-0
Lifelong. Fax: +49 (0) 228 97569-55

info@dvv-international.de

) www.dvv-international.de
DVV International « Obere Wilhelmstra3e 32 + D-53225 Bonn

Frau/Herr Mustermann Max Mustermann
Musterstrae 12 ?eblf:eg:;?o?g;:t:;tsegrlz
Blindtext mustermann@dvv-international.de
Blindtext

Blindtext

12345 Musterstadt Musterstadt, 21.06.2014

Wichtige Informationen zur Gestaltung der Geschaftsausstattung
Sehr geehrte Damen und Herren,

QOdipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus o0 samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, ¢ platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulleni-
enmo idebis anda di tioribuscid quos es erum re perspel molum voluptamencaaceperferum
que corit odi nonsed qui bearunt arionestisci acidit imagnat enditiunt niscia se pa voluptat
voluptur?

Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum
sin repratas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint
optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem
aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?

Mit freundlichen GriiRen

Max Mustermann

Deutsche Bank AG BIC DEUTDEDK380 USt-IdN.
BLZ 380 700 59 IBAN DE78 3807 0059 0025 1595 00 DE122276373
Konto 025 159 500

DVV International

Education for Everyone. Worldwide.
Lifelong.

Odipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, c platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulleni-
enmo idebis anda di tioribuscid quos es erum re perspel molum voluptamencaaceperferum
que corit odi nonsed qui bearunt arionestisci acidit imagnat enditiunt niscia se pa voluptat
voluptur? Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum sin repra-
tas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint optae nim
nobitibus optae nim nobitibus o samu

Odipienda qui te eos serum doluptam velest exberro il maximolore, venit et volor cum fugia
doluptasita quatum velignimi, venimint optae nim nobitibus 0 samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, c platisc ilibusd aeproratur, queiba.
Ullitendae dus quat volupta optae nim nobitibus o samusa et ei s aut lis apicae berat ulle-
nienmo idebis anda di tioribuscid quos sin repratas sam quaspe moste quuntio samusa et
eicatem aritaes Rat as mi, venimint optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem
aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?
Odipienda qui te eos serum doluptam velest exberro il maxieidi tioribuscid quos es erum
re perspel molum voluptamencaaceperferum que corit odi nonsed qui bearunt arionestisci
acidit imagnat enditiunt niscia se pa voluptat voluptur?

Ullitendae dus quat volupta tioribuscid quos es erum re perspel molum
sin repratas sam quaspe moste quuntio samusa et eicatem aritaes Rat as mi, venimint
optae nim nobitibus optae nim nobitibus o samu

doluptasita quatum velignimi, venimint optae nim nobitibus o samusa et eicatem aritaes
molest quam laceate mporeped utet ma ventiaest, conse conse ex estiant a nis quid mag-
niet que aut lam harciatur, di repudigeniet quid experferatet t quid bus o samusa et eicatem

aritaete num que quam erum sum, vernam incimod eaque quunt officitatis de aciuntur?

Mit freundlichen GriiBen

Max Mustermann
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DVV International

Design examples
Business card front

The different variations for the front of the business card
are shown here. Business cards have option of using
the horizontal or the vertical logo. These and other
variations are available as a template file. Included also
is all predefined information about font sizes, font
settings and logo settings, etc.

Front

DVV International
Obere Wilhelmstralle 32
53225 Bonn

Germany

VhS’:.o

DVV International

Tel.: +49 (0) 228 97569-0
Fax: +49 (0) 228 97569-55
info@dvv-international.de
www.dvv-international.de

Heidemarie Langername
Referentin Presse-
und Offentlichkeitsarbeit

Institut fur Internationale Zusammenarbeit
des Deutschen Volkshochschul-Verbandes e.V. (DVV)

Front (maximum job title/description)

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014

DVV International
Obere WilhelmstralRe 32
53225 Bonn

Germany

VhS’:.o

DVV International

Tel.: +49 (0) 228 97569-0
Fax: +49 (0) 228 97569-55
info@dvv-international.de
www.dvv-international.de

Heidemarie Langername
Fachbereichsleiterin: Erfolgreich
lernen, Unterrichtsbegleitende
und -erganzende Angebote,
Prufungsvorbereitung Mittlere

Reife, Fachhochschulreife, Abitur.

Institut fur Internationale Zusammenarbeit
des Deutschen Volkshochschul-Verbandes e.V. (DVV)

Design examples
Business card front

24



DVV International Design examples

Business card back

Design examples
Business card back

Back with logo Back with key visual

Design for the back of
business cards.

There are variations which
can be selected optionally
by each location as
desired.

Education for
Lifelong.

Education for Everyone. Worldwide.
Lifelong.

Back with logo Back with key visual

Education for Everyone. Worldwide. Education for Everyone. Worldwide.
Lifelong. Lifelong.

April 2014 25



DVV International Design examples

Cover versions, colour over
entire surface

Design examples
Cover versions, colour over entire surface

vhs”' vhs”®'

DVV International DVV International

vhs”!

DVV International

Education for Everyone. Worldwide. Education for Everyone. Worldwide.
Lifelong. Lifelong.

Education for Everyone. Worldwide.
Lifelong.

LoreastipsSum
dolor sit amet

rem ipsum
lor sit amet

Lorem ipsum

Feresed quiatisim non essus-
tistem arum quo esti oditamusam.
ute laut perci cor sin poratis.

Feresed quiatisim non Lorem ipsum
Feresed quiatisim non essus- Blindtext
tistem arum quo esti.

Blue-ground cover versions that show examples of ways Please note that the colour, font and logo settings

of dealing with design elements (colour, typography, key are preset in the corresponding master documents

visual). and must accordingly be taken into account for the
design.

April 2014 26



DVV International Design examples

Cover versions, colour

Design examples
Cover versions, colour

vhs’s vhs®. vhs’

DVV International DVV International DVV International

Education for Everyone. Worldwide. Education for Everyone. Worldwide. Education for Everyone. Worldwide.
Lifelong. Lifelong. Lifelong.

Lorem i

Lo

Lorem ipsum

Blindtext
White-ground cover versions that show examples Please note that the colour, font and logo settings
of ways of dealing with design elements (colour, are preset in the corresponding master documents
typography, key visual). and must accordingly be taken into account for the

design.

April 2014 27



DVV International

Design examples

Cover versions, black and white

Design examples

Cover versions, black and white

vhs’3
DVV International

Education for Everyone. Worldwide.
Lifelong.

Lorem ipsum
Blindtext

vhs’3
DVV International

Education for Everyone. Worldwide.
Lifelong.

Lorem ipsum
dolor sit amet

Feresed quiatisim non
Feresed quiatisim non essus-
tistem arum quo esti.

vhs'3
DVV International

Education for Everyone. Worldwide.
Lifelong.

Lorem Ip
sum dolor

Lorem ipsum

Black and white cover versions that show examples
of ways of dealing with design elements (colour,
typography, key visual).

April 2014

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

28



DVV International Design examples
Cover versions, photography

Design examples
Cover versions, photography

- -

o9 ~ -
vhs™? "]
DVV Interfiational " i_

§
Education for Ever;@ne Worldwade
Lifelong. i il

“oremdpsum
glolor sit amet

Lorém ipsum
dolor sit amet

Lorem ipsum
Feresed '@éjatisim non essus-
tistem arugiquo esti oditamusam.

utelautPerci cor sin poratis.

orem ipsum
esed quiatisim non essus-

tistem arum quo estieditamusam.

ute laut perci cor sin pgrq%s.

i

==

% =

Different cover versions — provided with a full-page It is important to ensure that the logo always remains Please note that the colour, font and logo settings

image — which exemplify the possibilities of dealing with legible. For this reason, photographs with quiet areas for  are preset in the corresponding master documents

the design elements (colour, typography, key visual). the logo and the text area should be chosen. Therefore and must accordingly be taken into account for the
by relatively dark backgrounds the choice falls on the design.

negative logo variant and for bright background on the
positive logo variant.

April 2014 29



DVV International

Design examples
Brochure DIN A4 (large)

Designs examples of different pages for an brochure in DIN A4.
Please note: Pink circles indicate that you must insert a picture.

Cover front

Lorem ipsum
lor sit amet

Feresed quiatisim non
Feresed quiatisim non essus-
tistem arum quo esti

Please note that the
colour, font and logo
settings are preset in the
corresponding master
documents and must
accordingly be taken
into account for the
design.

April 2014

Calendar

Layout page

Faculty portrait

Unser Team in Wort und Bild
Wi sind is maionsenia duciis alis vendant voluptas quis
volupic turesen issimus.

Kalendarium 1. Halfte 2014

P oo
3 HE

Dies ist ein Blindtext
Sed magnis volupta tioribustium voluptatet et, quam quatece ssinian-
dus, omnimpo rrunto tem quam, sinihilt id ma net veriae incia am fu-
gia nectaque occae volupta tioratur sed quia dit eossed qui uta conse.
odis et pore, utem. Bealis ea as mi, volorro riatem simodt ra si optius
Iquodi aut Iat dis net qui omnihilicitasin.

Blindtext zum aktuellen Thema ~ Dies ist eine Uberschrift

Sed magnis volupta tioribustium voluptatet et,
quatece ssiniandus, omnimpo rrunto tem quam.
Eninilitid ma net veniae incia am fugia nectaque occae
volupta tioratur sed quia dit eossed qui uta conse odis
et pore, utem. Beatis ea as mi, volorro riatem simodit ra
i optius Iauod aut lati dis net qui omniil iitasint.

Stichwortverzeichnis alphabetisch

Lageplan
Unterrichtsorte der
vhs Beispielstadt

Layout page

Layout page

Index

Contact

Design examples
Brochure DIN A4

Cover back
30



DVV International Design examples
Brochure DIN A5

Design examples
Brochure DIN A5 (small)

sseens ssemens r— DYV nternatic

Designs examples of e
. vhs’
different pages for an e T ——

Dandae que nus ipsunt, conse parum dolora

- Education fc verferum, sed qui autem experum ut volenti
brochure in DIN A5. ol eatet a0

esendia sum, odssinusam, nonserci temporrum, picis maxim-
po rectur aut pidn. susam

Please note: Pink circles
indicate that you must
insert a picture.

F
auiae. Ut
umauam excea dolest lanend anditatur? L offie et voloro

120 sinus et undusapitate labo, ‘Aque volorum versperecu quize. Ut qua, it aut ellors eate
dolore nempos aut dolest umguar excea dolest laiend andi-

occumid eaturbus. Otaur? it inctatum rehen ecto cumelu,

wwr
Qi ods aut piciiquo quidem doluptat. occu d eaturbus. Otatur? it nctatum rehenecto cumetur,
Sum qui abore s eatibuscil mossi ods ped qua e vidusts
. Fictius Solupturerro conectaerum eatur simat modito. Ote.
‘Solupturerro conectaerum que volorum ver-
jae. Ut g
olestlaniend andialur? Lent ofciet et aut pcliquo quidem dolupta

Volorr rrunis el eat verereic toronsequi
que explquam sitste soluptae sinus et
undusapiate abo.

‘Solupturerro conectaerum que volorum

eate doloe nempos autdolest umquam
excea dolst aniond andiatur? Len offcet .

Lorem ipsum
Blindtext

Cae niminct istrum, incit eosam sediati Quis es quam
orrovitate di dis alit, sunt modit.
Dandae que nus ipsunt, conse parum dolora verferum,
sed qui autem experum ut volenti hitisciliam eatet quo to tor ma qui cant aligentemn autagui  quo totor ma qui cons Cae niminct
labo. Aue nus ipsunt, conse parum dolora verferum, vendits ctorepudant odit, saecab ipsam  istrum,incit eosam,
Sed qui autem experum ut volent hitsciliam eatef labo. o WA Qs USRS onseqtaram.
Aue nus ipsunt, conse parum dolora verferum, b
sed qui autem experum. mpor aconsed

Quis s quan simus. quuniacum. e

o .
quis es qua
a0 o ma i cons Cao it paraut Aveendo mpoies sodetant sstotas

isttum, ncit eosa, sediat oroviate aut estuscis aut ab pit denditatem es-
didisalt, i
daercipsum quiut parehi, ut qui quam Avelende mpeles sedictant destotalious  quo fo for ma qui cons

ut algentem autaqui vendite clorepudant quo 0 to ma qui cons.
o, saccab ipsam veruptatom errovita

Errgrrr Qs cus apitas peditstrum aut ur?

o
e T
Please note that the cus e quam s, s, R e
s e s
C O I O u r fo n t an d | 0 0 tionse nus eas pligniscilt as et doluptia aut dent occab id quidi con nimolut quam et quas.
, g Pietitiies ok o oo
Ty

Sande idus a nos aut

Lorem ipsum

settings are preset in the Blindtext

corresponding master
documents and must
accordingly be taken
into account for the
design.

Example black and white

April 2014 31



DVV International

Design examples
Brochure DIN long (long)

Titel Front

Example design of
different pages for an
image brochure in
DIN long format.

Edu
Lifelong.

Please note: Pink circles
indicate that you must
insert a picture.

Lorem ipsum
Blindtext

Please note that the
colour, font and logo
settings are preset in the
corresponding master
documents and must
accordingly be taken
into account for the
design.

April 2014

Editorial

Team presentation

Lorem Henignim qui blam qui sunt.
Ceptatis ma velecto que venihil.

sam samuis distis nonet et molupis molorer isimus, cora pel
fique officiam cus nonetur sim dolo cum qui berchicim none
maro cusandipsam alit optas nulpa sed ut quid mo delignates
e coreptats dipsa num fuga,

suntfugit eveliquia pos

aut dolor molect
berias dolendem ea ne voluptatur andls estotais am volorat

aite rerumau

quatur vecqus‘ w

soluptas volestibus. Hilia

il sochos ecepat s samoreped ot . .
aepeditctet nem endend tatatur?

Testibus corum et mi, nones doluptatur, aut dolor molect

dolupta volent dempert-

bus serunt.

ot st o gl s gt pero o
Voresaaavssequam o offid magnet accam (ot rerumas

Nequan, te perum,

aeprorapere, en quatur rectaguisi qui

borero et landi volupta nonserem s quia sunt qui unt pla.

menihi, sectus receptat b samorepedi aut int.lgniht

et xiciont mes qisss s o, N

duciaty ribusda

At moloressed moluptio in cusam fugias mim i doluptaspit

explc e cone e dokorun vero beribus que vatecum nt
quoguaptatur re offcitatem que comnim uat ncient.

olendaecemoetinlupras akptt ointxcscid o
‘dolorum quaturibus, omnimporro i ea que corp si

dlrern .l gl st . adonsr i

per
e olups uamusanm fgla vlor opiatu il oum o

doluptatur?

e,

M

Unsor Toam, Bindtoxtama
Beispel

Unser Team in Wort und Bild
Wir sind is maionsenia duciis alis vendant vo-
luptas quis volupic turesen issimus.

Heldemarie Langername
Am con etus excea nempos adio

tur molupicturem eatenist, ad

endenispe provt pracon essciatem
enist explac

Margit Mustermann
Am con etus excea nempos adio
molore, odia pore nulparunt rermam
endis et duntiam, ipsunt coreriorrum
quo corenia endeniaspe provit pration
esseditatem enist explace

Kiaus Mustermann

endis et duntiam, ipsunt odi qui simi,
tempor audis solutas dolore saeperia
a um

dissequia prate sumque idusae ent
archicietur malupict,

Peter Mustermann
Am con etus excea nempos adio
molore, odia pore nulparun remam
endis et duntiam, psunt odi quisimi,
tempor audis solutas dolore saeperia

asitate nestor mo est, utem quis quaest
h

quostecus atia corerlorrum quo corenia.

tor mo est, utem quis quaest

gsnvens U Toam

Richard Mustermann

dendemp

dissequia prate sumaue idusa ent
asitale nestor ma est, utem quis quaest
archicietur

Alemtsenay Mustermann
Am con etus excea nempos adio
molore, o pore nuiparuni renam
endis et duntiam, psunt o qui s,
tempor audis solutas dolore sacperia
dendempedi ratustiur ma sam sum
dissequia prate.

Orgisaorische  Enschvabemodal
Ansent D st i Btent.
Mmoo B 18P

Py

Snd vorggegeton

pm—

Servicn

e s de

oo oo
0001200 Somtartund Scnt-

Sequae el ratem que optal et arum hit quateste veri odis dendempedi ratustur ma sam sum U oo T
ditatiu ntiatus andunt veles nobis et etum lacest dolum, seq und 1700-900 U sind vorogegeben,

2 a ‘ B
[re—— sinatentems Bintextama Pr— [r— Bintextama. Binctectnems [—

Blindtexiiberschrift, Blindtexiiberschrift

andae que nus ipsunt, conse parum dolora
verferum, sed qui autem experum ut volenti
hitisciliam eatet labo.

Vit dolore samenit lanimolor susam

Dandae que nus ipsunt
‘Aconse parum dolora verferum, sed qui
st spenum t vl bscund
sincimoles eat doluptater
vendienelaamporam o iscilam
eatet labo. Vit dolore samenit lanimolor

uge. Nam
lab ium quis as nos adit eturibus, odi
fom aliuam lnecep rau aut vl
s,

susam fuga.

excepudas lab ium quis as nos adit

eturibus, odirem aliquam liaecep eratur
Jias il .

rechn st dunt

temporru
ipicis maximpo rectur autipidunt.

omdsoquenvs it
pauntconse gt olorum versperecu quiae. Ut qua,

int aut ellors eate dolore nempos aut
"

Fictius Oandae que s
Ao olorum verserecun uase Ut L R
quam, intaut ellris eate dolo

doles umquam excea  utvelen buscon
i Lontoffciotet  C0Lemat o
aui que vendaen

undusapitate labo.

Quaes dolectur? Fic tom

et undusapitte labo.

Quaes dolectur? Fic tem nula sinte

incto culparum

vernam eninil
quos doloriae qua volorepere delest

odis autpicliuo quidem

odis ped quam re vidusts eatur simet

candom dohuat

Cae niminct istrum, incit eosam sediati
orrovitate di dis alit, sunt modit.

Dandae que nus ipsunt, conse parum dolora
verferum, sed qui autem experum ut volenti
hitisciliam eatet labo.

Quis es quam simus, quuntia cum

Quis es quam simus, quuntia cum

autaguivendite ctorepudant odi, saecab ipsam veruptatium
ermovita quis cus apitias peditisirum aut ur?

Impor a consequatur
Aescaec um ron s o abremp e et volor als ta

que cus int,

gu0 0 tor ma qui cons Cae

aut

Quis es quam simus, quuntia cum

wiaen o ﬂemm

o tor ma qui cons

Heidemarie Langername

quo vel nisin eaturiater fugiats quat a plbusc

oo pratar oo o
endelt,

est, ut iducis imagnam quasit am sae e porist
P

duodita
non porerum auatu?

Quis es quam simus, quuntia cum

Dint aut reperia sum reste nos comnis imporis.
aut dent occab d quidi con nimolut quam et quas

estionse nus eos pligniscilt as et
dolupia quo o tor ma qui cons

‘sande idus a nos aut

Layoutsite

Layoutsite

Design examples
Brochure DIN long

info@dv-international de

rnational de

Back cover
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DVV International

Design examples
Leaflet letterfold — Example Afghanistan

Education for Everyone. Worldwide.
Lifelong.

Erwachsenenbildung
in Afghanistan —
Zukunft gestalten

Example of a leaflet in DIN long format, letterfold.
Please individualize text and pictures.

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014

DVV International ist das Institut fiir
Internationale Zusammenarbeit des
Deutschen Volkshochschul-Verbandes e.V.
(DW).

Der DVV vertritt die Interessen der
Landesverbande und der rund 930
Volkshochschulen, den groRten Weiter-
bildungsanbietern in Deutschland.

Als fiihrender Experte im Bereich
Erwachsenenbildung und Entwicklungszu-
sammenarbeit setzt sich DVV International
seit mehr als 45 Jahren fiir Lebenslanges
Lernen ein. Das Institut arbeitet mit mehr
als 200 Partnern in tber 35 Landern
Afrikas, Asiens, Lateinamerikas und
Europas.

Wir schaffen Lebensperspektiven fiir
Jugendliche und Erwachsene durch
Bildung. Wir setzen uns fiir die Bildung
von benachteiligten
Menschen ein.

DWV International Kontakt
Obere Wilhelmstrae 32
nn

53225 Bor

Karen Langer
Referentin Afghanistan und
569-0  Naher Osten

756955 Langer@dw-intemational.de
nfo@dw-internationalde el +49 (0
www.dvv-international.de
Wolfgang Schur
Projektleiter Afghanistan
Schur@dwv-international de
Tel.: + 2

nternational.de

af
www life-afg.com

DVV International

Leaflet Afghanistan

vhs®?

DVV Intenational

Education for Everyone. Worldwide.
Lifelong.

Erwachsenenbildung
in Afghanistan —
Zukunft gestalten

DVV International engagiert sich seit 2002 fir die
Bildung und Ausbildung junger Erwachsener in
Afghanistan. Mit dem gemeinsam gegrindeten
Enwachsenenbildungsverband Afghan National
Association for Adult Education (ANAFAE) betreibt

Beschaftigungsfahigkeit verbessern

Die zahl der Schulabganger mit Abschluss wird in
den nachsten Jahren auf rund 500.000 ansteigen.
Es mangelt an ausreichenden Bildungsangeboten
2ur Vorbereitung auf das Erwerbsleben. Die jungen
Menschen konnten wichtige Beitrage zum
Wirtschaftswachstum leisten, doch innen feflen
Kenntnisse und Fahigkeiten. Die Bildungspro-
gramme von DVV International und ANAFAE
verbessern die Chancen der jungen Menschen

im Ubergang ins Erwerbsleben und fordern ifre
Beschaftigungsfahigkeit durch IT- und Englisch-
kurse sowie durch Qualifikationserwerb im Wirt-
schaft- und Birobereich. Im vergangenen Jahr
besuchten 151.000 junge Lernende die Kurse der
Bildungszentren, davon 30% Frauen. Der Bedarf
an Kursen ist hoher als das Angebot. Kooperationen
mit Unternehmen tragen zum erfolgreichen
Abschluss der zweijahrigen Ausbildung bei. In

Empowerment und
Alphabetisierung
Rund zehn Millionen
erwachsene Analphabeten
machen Afghanistan zu
einem der weltweiten
Hotspots des Analphabetis-
mus. In vielen landiichen
Gebieten konnen nur rund acht
Prozent der Frauen lesen und schreiben. Im Alpha-
betisierungsprogramm von DVV International
lernen die Teilnehmenden Lesen, Schreiben und
Rechnen, reflektieren ihre Rolle in Familie und
Gemeinde, beschatigen sich mit den Themen
Gesundheit und Hygiene und entwickeln Ideen
fiir eigenwirtschattiches Handeln. Das Lernen
hat direkte, positive Auswirkungen auf Familie,
Gesundheit und Schulbesuch der Kinder.

2014 wird ein neues Vocational C¢

eigene
zumeist in den nordlichen Provinzen.

Trotz der bisherigen Erfolge beim Aufbau des
afghanischen Bildungssystems sind weit tber 30%
der Kinder nicht eingeschult. Weniger als drei
Prozent der Bevolkerung verfiigt iber einen
formalen beruflichen Bildungsabschiuss. Die
Zukunft des Landes hangt vor allem von den
Ausbildungschancen und der Qualifizierung der
jungen Menschen ab. Mehr als die Halfte der
Bevolkerung ist unter 25 Jahre alt.

Ubergange schaffen —
Erganzung zu Schule und Uni

DVV Interational und ANAFAE bieten erganzenden
Unterricht fiir Schilerinnen und Schiiler der Klassen
9-12 an, vor allem in naturwissenschaftichen

Féchern. Universititsstudenten konnen ihr Wissen
erganzen und zusatzliche Qualifikationen erwerben.

Sieben der insgesamt 22 Bildungszentren werden
in Kooperation mit Gemeinden betrieben. Diese

Community Learning Centers bilden die Plattform
fiur Kooperationen mit anderen offentlichen Institu-

tionen und die lokale In

von
und Lehrkraften

350 Lehrkrafte der Bildungszentren und Alpha-
betisierungsprogramme verbessern jahiich ire
methodischen und didaktischen Fahigkeiten in
insgesamt mehr als 130 Weiterbildungsmanahmen.
oges .

und die finanzielle

enger Anbindung an die Gemeinde-
riite bilden sie sichere und
‘akzeptierte Lernorte beson-
ders fiir Madchen und
junge Frauen.

die instituti
Eigenstandigkeit der Bildungszentren.

Vernetzung von Alphabetisierungstragern

DVV International, ANAFAE, das afghanische
Bildungsministerium und weitere Akteure enga-
gieren sich gemeinsam fir bessere Bedingungen
in der Alphabetisierung sowe fii die Integration
der Alphabetisierung in alle relevanten nationalen
Gezielte
mit Medienpartnern forder die Sensibilisierung
fiir die Rolle der Alphabetisierung und machen
auf die dramatische Unterfinanzierung in diesem
Bildungsbereich aufmerksam
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DVV International

Design examples
Certificates (e.g. attendance)

Examples for dealing with the design of a confirmation
of participation and or other certificate in DIN A4 format
(large). Dealing with the key visual features offers
different emotinal control possibilities. Accordingly, for
example, a confirmation of participation can be designed
more freely, a certificate designed somewhat more
conservatively.

Design examples

Certificates

+49 (0) 228 97569-0

Germany www dvv-international. de

@1 DVV intermational Tol
. Obro Wihaimsiatos2 a4 (0) 250 7560-55
o® 53234 Bonn Ino@anamationalde

DVV Internatlonal

Education for Everyone. Worldwide.
Lifelong.

a

Attendance Certificate

Umquas eate maximusdae officae omnis ad ut la dolest optas et optatempores quodia
qui nost ea consequ atustio. Nam volut odiae ped quia pis rat. Ebisimeniam volupta
tquiae. Udaectam reribus ciatem faccabo reribusam que remaui beaquiae net ea quis
aliquamus, ut hil et volorum quias aspienda di dundam, sinvell aceat

Eciatem faccabo reribusam que remaui beaquiea quis, ut hil et volorum:

em et officia ipistibus dolentu mquist aut labo.
Nem quis dolorios doloresequi ipsum vellit qui cor au
tque nonsequiam suntium quaesed moditae

prehent ommolo te pa sit, ut quam qui cuptis dolupt
a diasperspit voloreiusam lant dolorent mod m

olum impostio. Quis aut aut deritem rem corum qui
as et hil inia aut quatem ea porit eaqui aut ve

nes voluptaerit denda que videlibus veribus etur.

Max Mustermann
Musterstadt, den 27.06.2014

In Kooperation mit:

Logo.

Logo ‘ Logo ‘ Logo ‘ Logo ‘

‘o 55355 3o
Germany
DVV International

Education for Everyone. Worldwide.
Lifelong.

Certificate

Tel: 449 (0) 228 97569-0
Fax. +49 (0 228 97569-55
info@dv-international do
wuw dvv-international. de

Umquas eate maximusdae officae omnis ad ut la dolest optas et optatempores

quodia qui nost ea consequ atustio. Nam volut odiae ped quia plis rat. Ebisimeniam

volupta tquiae. Udaectam reribus ciatem faccabo reribusam que remqui beaquiae
net ea quis aliquamus, ut hil et volorum quias aspienda di dundam, sinvell aceat

Eciatem faccabo reribusam que remqui beaquiea quis, ut hil et volorum;

« em et officia ipistibus dolentu mquist aut labo.
Nem quis dolorios doloresequi ipsum vellit qui cor au
t que nonsequiam suntium quaesed moditae
prehent ommolo te pa sit, ut quam qui cuptiis dolupt
a diasperspit voloreiusam lant dolorent mod m

olum impostio. Quis aut aut deritem rem corum qui
as et hil inia aut quatem ea porit eaqui aut ve

« nes voluptaerit denda que videlibus veribus etur.

Max Mustermann

‘ Musterstadt, den 27.06.2013

In Kooperation mit:

Logo ‘ Logo ‘ Logo ‘ Logo

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014
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DVV International

Design examples
Invitation

Example for dealing with the design of a invitation with a
210 mm x 105 mm format.

The back is kept white so that enough room is available
for filling out the form individually.

vhs”'

DVYV International

Education for Everyone. Worldwide.
Lifelong.

Invitation
Et labora con num simi
optatem non earchicab

Front

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014

Name

Blindtext

Lorem ipsum

Place

Date

Lorem ipsum

Back

DVV International
Obere Wilhelmstra3e 32
53225 Bonn

Germany

Design examples
Invitation
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DVV International

Design examples
Folder

Examples for dealing with the design of a folder in three
different colours variations.

Front and back covers can be selected according to the
cover variations. Options are available in blue, white and
black & white.

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014

Design examples
Folder

vhs”'

DVV International

Education for Everyone. Worldwide.
Lifelong

vhs'2

DVV inemational

vhs.

DVV intsmational

Education for Everyone. Worldvide. Educaiion for Everyone. Worldvide.
Uielong, Uielong.
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DVV International

Design examples
Job advertisement

Examples for dealing with the design of a job
advertisement in colour and in black and white.
Since the bookable display formats are very different
in size and aspect ratio, text lengths and display
formats must be tailored to the requirements of the
respective medium.

The rule here is: less is more. Attention should always
be paid to ensure that only really important information
is included in a job posting.

Design examples
Job advertisement

DVV International
Obere Wilhelmstrae 32
53225 Bonn

Germany

h @
.
V S Y X/
DVV International
Tel.: +49 (0) 228 97569-0
Fax: +49 (0) 228 97569-55

Education for Everyone. Worldwide. info@dvv-international.de
Lifelong. www.dvv-international.de

Wir suchen Sie als

vhs-Leiter/-In
(Geschaftsfuhrer/-in)

Bei der vhs N.N. ist die Stelle als Leiter/-in zu besetzen.Sunt at vo-
lorio. Dercium volore nihit dolla ium voluptatur, consedita necaerro
que porest et fuga. Pa et laborunt laborem sundant renis aut ut
atem quibust licid mos earum in re de et et occaecum, volorum
guunt peruptate parupti oreptiis ma di reperovit moluptate nitest
auta ex et pro inis dent faccum nosaped igendist, quam la debiti di
quidis iusae corende lliciatur mos dis sequunt fugitas dit di aut as
quae odiam labo. Ab is ad exerchic temperum re volupta tiatur

Bitte senden Sie ihre Bewerbung an die untenstehende Adresse
oder wenden Sie sich an Frau Mustermann: Tel.: 030 345678-10.

DVV International
Obere Wilhelmstrale 32
53225 Bonn

Germany

vhs's
DVV International
Tel.: +49 (0) 228 97569-0
Fax: +49 (0) 228 97569-55
Education for Everyone. Worldwide. info@dvv-international.de
Lifelong. www.dvv-international.de

Wir suchen Sie als

vhs-aneHJn
(Geschaftsfuhrer/-in

Bei der vhs N.N. ist die Stelle als Leiter/-in zu besetzen.Sunt at vo-
lorio. Dercium volore nihit dolla ium voluptatur, consedita necaerro
que porest et fuga. Pa et laborunt laborem sundant renis aut ut
atem quibust licid mos earum in re de et et occaecum, volorum
quunt peruptate parupti oreptiis ma di reperovit moluptate nitest
auta ex et pro inis dent faccum nosaped igendist, quam la debiti di
quidis iusae corende lliciatur mos dis sequunt fugitas dit di aut as
quae odiam labo. Ab is ad exerchic temperum re volupta tiatur

Bitte senden Sie ihre Bewerbung an die untenstehende Adresse
oder wenden Sie sich an Frau Mustermann: Tel.: 030 345678-10.

Please note that the colour, font and logo settings

are preset in the corresponding master documents
and must accordingly be taken into account for the

design.
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Design examples
Roll-up display

Two examples of roll-up displays in the 800 mm x 2000
mm format. The DVV International logo can be optionally
placed at the top or bottom.

The design needs to be adapted to the purpose.
Optionally, photographs or just key visual can be used.
Larger circles are used here as carriers of secondary
information and help in the weight of content.

When placing the logo or important content, attention
should be paid to the legibility level and unobstructed
view of the roll ub display. The content to be read should
not be obscured. Important information should be
displayed at eye level.

Optionally, different partner logos can be included
at the bottom of the roll up display.

Please note that the colour, font and logo settings
are preset in the corresponding master documents
and must accordingly be taken into account for the
design.

April 2014
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DVYV International

Education for Everyone. Worldwide.
Lifelong.

Atur, quia nonsequ atetum
ulpa alibusdae velibus.

Ecto te consequi ut vendeli asitatur accae custo tet
Fum qutem res des ullest maio iur, ipsunto illandiam cum
ulpa dolor rersped quaecepra perfere caborumque om-
nis sint volendest ea autet a as et explatiori omniae vo-
lend maio est cus.

Sekundarinformation
Ibusame voluptate cupid
que cus. Agnim illa. Aximi,

cum reptatur sit, velit om-
molup tatectur et voloriam
qui omnis ant.

Design examples
Roll-up display

Atur, quia nonsequ atetum
ulpa alibusdae velibus.

Ecto te consequi ut vendeli asitatur accae custo tet
Fum qutem res des ullest maio iur, ipsunto illandiam cum
ulpa dolor rersped quaecepra perfere caborumque om-
nis sint volendest ea autet a as et explatiori omniae vo-
lend maio est cus.

Offnungszeiten:

vhs-,'_.",

Education for Everyone. Worldwide.
Lifelong.

in Kooperation mit

Logo

W‘m‘w‘w
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Design examples
Powerpoint

vhs®.

Education for Everyone. Worlduide.
Litelong

Headline aut laborum que
voluptam et aut imincit que
imincit aut laborum

Title chart white

The Powerpoint charts reflect the design of the print
media. The general rule in Powerpoint presentations:
the content is in the foreground. For this reason, the
content pages are relatively quietly designed so that the
focus remains on the topic of the presentation.

To highlight and distinguish content, secondary colours
can be used as in the print media.

April 2014

Seperation chart white

whs’,

-

Headline Blindtext aut laborum que voluptam et aut imincit
Subheadline laborum que voluptam

« Nonsect usapidi aut quia nisquid magnitatur sum aut ad que ventiusam
que et quat Cerfereperum corae latatumqua et dolut adione la quo ma
vellaut emauam velis namus, conet voluptatia voluptasin raerum quam
voluptat.

Eles dis sum ab ilis volecte plia sus, unde sunt atemossequi aut
facepudae inciat aut as expel ipsaepti dolut quatem il in porerum haribus
dionseque volorectiis conseque nonseribero dolupta tempor soloreped
utem fugiandita voloribus everumauid que cumquas rempellant omnim
volupti atibus ilibus alicipic torenda quo quam

Fic tet facero omnimin ihilitam verspit laudae. At aut laborum que
voluptam et aut imincit vidus, qui dem volupta digento tectem voloreped
moloremped mossumendae quia duntem aut.

Text chart

Design examples
Powerpoint

Headline Blindtext aut laborum que voluptam et aut imincit
Subheadline laborum que voluptam

Text/Picturechart
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